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Evaluation of Media Strategies for Involving Public in Infrastructure

Planning Process

Noriko KAWAZOE
Recently, as citizen participation in infrastructure project is increasing, there are many
issues for transportation involvement for traffic and city planning in Japan. Government has
issued “Road Policy (2003)” which explains policy and vision of public involvement for road
planning. However, the methodology of public involvement for road planning has not fully
established. But the publications of information and holding information common to citizen
are important in order to carry out to consensus. And, for effective PlI, it is important to
evaluate some cases of Pl activities done by trial and error and accumulate resulting
knowledge. It is the most important thing's performing effectively communication of media
strategies which is the first stage by PI activity. This paper analyses effects of information in
media strategies on personal attitude in case of five infrastructure plans of Kochi.
The contents of this research will be:
1. Comparative of Nominal Data and Media Strategies Survey
2. Correspondent Analysis about Media Strategies and Media Image
3. Calculations and Comparation of Media Strategies reach ratio
4. Analysis of Effects of Media Strategies on Personal Attitudes towards Public Works
Though these research, we will clarify the effect of clarify the effect of public information
in public involvement process, and examine to consensus building.
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