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Abstract

The Influence of Size, Color and Shape of Target Stimuli to

Quantities Comparison Task

Daijiroh Haraguchi

In this research, we presented target stimulus of 2 types in a field of vision (The
optic angle: 16.7° x 12.4°) . Furthermore, we examined a perceptible number than
the difference of target stimulus. In the experiment, we prepared ten kinds of stimuli
patterns of the combination with a different size.And, these stimuli patterns were pre-
sented by the ocellus at random by two seconds, we examined the stimuli pattern that
a subject felt a lot of basic stimuli.

We were able to confirm the arrangement of stimuli influenced amount of percep-
tion compared with the size of stimuli by an initial experiment.Then, we experimented
on ”Combination by different shape”, ”Combination by a different color”, ”Stimuli
where the stimuli pattern was arranged is reversed”, " Testee’s gaze point is fixed”, and
"The target stimuli presentation time is lengthened” to examine whether to obtain the
comparable result when other factors were given to the stimuli pattern.

The result of experiment,we confirmed the number which can be perceived when
arrangement of a stimulus is reversed also became reversed.This result shows in quanti-
ties comparison task that arrangement of target stimuli gives big influence than a kind

of stimul.
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