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Abstract

A Proposal of

Location Based Advertising Delivery Method

KOTANI, Shoichi

In recent years, web advertising is widely used by the purpose of advertise-
ments. Now, The Internet population is increasing. The result, there is a problem
of decrease in click-through rate. Recently, paid listing advertisement is proposed
in order to prevent distribution of an uninterested advertisement[]

However, this method is delivered to consumers of the whole country. The
result, there is a problem as which a Local Enterprise cannot be used. Because
this method has much delivery to consumers other than a market[

This paper discussed a method that defines an interested area using accu-
mulated location information.In particular, They are Type A calculated from a
position relation, and Type B using a metaball. Furthermore, the proposal system

was evaluated and the effect was proved.

key words web advertising, paid listing, location information, interested area,

metaball
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