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Abstract

A proposal of sightseeing reputation information

extraction method

YAMADA, Shinobu

Huge amount of information, such as the Internet, have become accessible in
recent year, Then it is important to classify the information that is helpful for a
user. However a user needs a lot of time and power when a user takes out useful in-
formation from the sources of information. Moreover it is difficult for a user to take
out reputation information that is consisting of subjective information. Because
many of reputation information are seen at a personal website and weblogs, so in
many cases these websites are not reflected in the higher rank of search results.
In this paper, we propose the method to classifying reputation information in the

sightseeing field using a feature in sentence structure and a frequency appearance.
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