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Abstract

Research of a sightseeing keywords automatic

recommendation system

MATSUNAMI, Masaji

In recent years, the traveler acquires experiences and comments of the travel from
the Internet, and tends to plan the own travel from those information. When the travel
planner searches about the information of the travel, at first, he/she selects the key-
words such as the sightseeing spot’s name or the event name. And he/she acquires the
information from the Internet by using the keywords. In that case, The travel planner
can select the famous sightseeing key word named the prefecture name, Asakusa, and
Beppu. However, the travel planner cannot select the minor sightseeing keywords be-
cause he/she doesn’t know. So We propose the system that automatically recommends
the sightseeing keywords from the famous land name of the destination. We propose
the distinction technique of the sightseeing keyword irrelevant to the sightseeing key-
word relevant to the destination, in order to build a system. And the usefulness of the

distinction technique is verified.
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