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Abstract

Effects by change of presentation backgrounds

on a KANSEI-value of various objects

Ayaka KURITA

The value of KANSEI, so called as KANSEI-value, is different values these are
depending on objects’ value themselves, such as functions, efficiencies and reasonabl
costs. The KANSEI-values is variably determined on each object by each personnel
him /herself based on his/her experience, sympathy, taste and so on. This KANSEI-
value attracts attention in the industry recently, as the sense of value which awakens
new demand in consumers. It is difficult, however, to out an additional KANSEI-value
to existing objects.

Thus, in this research we paid attention to the background of objects in a presen-
taion and investigated how and how extent a change of presentation backgrounds affects
on the KANSEI-value of objects.

All experiments were performed in a darkroom. I employed the method of paired
comparisions. I used 9 kinds of backgrounds and 22 objects as presentation stimuli and
I photographed one combination of the background and the object under anartificial
solar light as the illumination. Two photographs of the same object with two different
background are combined side by side for one comparison stimulus. The number of the
comparison stimuli is 792 because I eliminated the combination for the same background.

These comparison stimuli were presented on a LCD display in one of three kinds of

order to avoid artifact by a presentation order. I asked each subject one of four questions
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in one session (More favorite, Better feeling, More demand and More willingness for
purchaise). In a experimental procedure, first, I told one question to a subject. Then,
the subject looked at one of the comparison stimuli persented on the screen and answered
that either left and right image is closer to the question by oral.

In one session, only one of four questions was asked. One set of sessions are four
for all four questions and three sets were performed for one subject. Four subjects
participated in this experiment and all of them are color normal. The data of the
paired comparison were analyzed in terms of four viewpoints (object base, background
base, question base and gender base) as the result. I found following tendencies in the
results in terms of these four viewpoints.

Firstly, from the fact that objects can be categorized by characteristics such as
color, shape, material and so on, it is expected that any objects those have the same
characteristics are received the same influences from the same background. However,
even two objects were similar in characteristics, there were some cases in which these
two objects showed different tendencies.

It is thought an individual difference may influence on this phenomenon. Secondary,
it indicates that the influence to the KANSEI-value of objects are different and depends
on a certain combination of characteristics of the background and objects.

From this fact, it can be concluded that the influence of the background to the
KANSEI-value of objects are not so stable, although I found some backgrounds show-
ing almost the same influence to all objects regardless of the characteristics of objects.
Additionally, about the influences of questions and gender, there were some weak ten-
dencies, although I could not include them to the conclusion because of the lack of data
and subjects limited by time. About these viewpoints, further experiments are required
in order to discover some possible tendencies.

Overall, I concluded that it is possible to produce influences on the KANSEI-value
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of objects by changing the background.

However, the effects by the background to the KANSEI-value of objects are com-
plicated and influenced by the combination of the characteristics of objects and back-
grounds, and individual criteria of the KANSEI-value such as tendency, image of objects,

preference and soon (so called individual differences).

key words KANSEI-Evaluation, KANSEI-Value, Paired comparison



