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Abstract

Development of sightseeing reputation information evaluation

system

Recently, the number of people who planned a journey by using sightseeing reputa-
tion information on the Internet increased. Especially, The user is affirmative or tends
to refer to the adverse opinion. But, Sightseeing reputation information in the Internet
is not classified into affirmative or the adverse opinion.

To solve this problem, the method to divide sightseeing reputation information
into affirmative/denial was proposed, and evaluated. Result, sightseeing reputation
information is divided according to the sightseeing spot name, and a negative affirma-

tive/distinction can be done in each sightseeing spot name.
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