obooouogogon

Jogbgboogboooogn

oo oo

ggboboboooooobooooboouobbooobboodoouobboooooboo
gobobboooboboobooooobobbooobbbuoooobboooubLbbuooOon
gobobtbooobobboooobbtbooobbbuooobbboooUbDbboooo
gobbboooobbboooobobbooobobbuooooboboooobbboogn
goboboodoooboooboooooooo

ugobboooobodooooboboooobobboooobobboooobLbLbooon
0000000000 Twitter 00O0DOO0O0ODOODOODODOODODOOODODODOODOO
gogbobobobobdoooobobooooobbbboooooboobobobboooon

gooo

goooo ggoboboboooobobbbbooouobbboooobbo

uogoboooogn



Abstract

Research on the individual taste analysis

in a micro-blog

Nakano, Kouichi

In recent years, the number of opportunity to touch the Internet in our daily lives is
increasing and chauces record to actions as log-data have also increased. Moreover, the
number of businesses using log-data is also increasing] The taste-information extraction
from log-data is needed for the business using log-data. Although the micro-blog attracts
attention as log-data acquisition sourcel] There are few track records of having extracted
taste-information from the micro-blog yet.

This paper proposes a method of extracting preference information which suits
to micro-blog Taste-information is extracted from Twitter which is oue of the most
well-known micro-blog servies[] By, using a network-co-occurrence analysisO First and

calculating, the network-centrality, next a user’s taste-information can be extracted.

key words Log-datall Micro-blogl Taste-information[] network-Co-occurrencel]

network-Centrality
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