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Abstract

The Study of support narrowing down goods

on electronic commerce sites

Masaki HASHIMURA

Recently, as the information technology is spreading and users of internet are in-
creasing, the demand of electronic commerce (EC) on the internet is increasing. But
these days, there are many goods on EC sites. So it is difficult for a user to find goods
which he wants on EC sites. A user narrows down to find goods which he wants. There
is an existing method to narrow down. The method is that a user arranges to use an
evaluation criterion such as prices, population, and so on by sort. But there is a problem
that it is unable to arrange several evaluation criterions at the same time. When it is
unable to arrange at the same time, there is a burden on a user to narrow down.

This study suggests the method to arrange several evaluation criterions at the same
time, and values the method. As a result, user can narrow down goods more easily. And

the method can assign and recommend a good which fits a user’s evaluation criteria.
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