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Abstract

A Study on Electronic Media Utilization in Marketing

~ From A Consideration of Effective Use of Social Media ~

Hiroaki Okabayashi
Now a days, ICT technology is developming significantly all over the world, despite
economic depression.
Due to this background, almost many companies need to consider effective that
marketing strategy to obtain customers more than competitors.
Then publicity and advertisement are important for marketing strategy, especially
using some media(TV, radio, newspaper, magazine) are effective for recognition and
promotion.
But recently, Internet also became influential media. So many company have to import
marketing with Internet.
After 2010, the social media, like Twitter, SNS and so forth were gather attention as
new media that have various functions, for example, to contact friends, to communicate
with user who has same hobby, to share some picture and movie, etc.
Now social media’s position is one of life and it makes us change lifestyle. Therefore
many companies are using social media as one system for marketing strategy because
they need to adapt to new period.
Companies often use social media, to communicate with customer on Facebook, to send
information for customer on Twitter, to promote about company on YouTube etc.
This study describes on social media. At first, I research the history about media until to
appear social media, system of social media, characteristic, kind, effective, etc.
After that, I refer social media to marketing.
Then I demonstrate what important things and for effective marketing in new period

and conesider about social media strategy with various aspects.
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